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CAMPAIGNS & ELECTIONS GRADUATE RESEARCH SEMINAR
Political Science 920
Spring 2009
Matt Grossmann

Department of Political Science

Michigan State University

Class:  Monday 6-8:50pm, 104 South Kedzie

Office Hours:  Wednesday 3-5pm, 311 South Kedzie

Email:  matt@mattg.org
Course Site: angel.msu.edu

OVERVIEW:  The course is a weekly seminar to familiarize you with the academic literatures on American political campaigns and elections. It should prepare you to conduct your own research in related areas. The course begins with broad empirical research on national elections, campaigns and voting behavior. It then moves to consider several ongoing debates in recently published research.

SEMINAR FORMAT: Every student should come to class prepared to discuss the readings. Questions and reading reactions are always encouraged. Each seminar will also include a brainstorming session for theory development and future research. Some seminars will include time to share and discuss your research findings or workshops on research methodology.

ASSIGNMENTS:  The major assignments for the course are three short empirical papers that should give you an opportunity to develop research skills in this area and to practice conducting original research. You will then choose one of the papers to revise for the final assignment or to use as the basis for a research design. You will also be required to read, comprehend, and discuss the readings. If you do not participate in discussion or if it becomes clear that you have not completed the readings, your participation will be judged by pop quizzes on reading comprehension. The final course grade will be composed of the following:

1) Election Results Paper (~6 pages)



20%

2) Survey Data Analysis Paper (~6 pages)


20%

3) Content Analysis Paper (~6 pages)



20%

4) Revised Paper or Research Design



15%

5) Reading Comprehension & Discussion Participation 
25%  
PAPER DUE DATES:  

Election Results Paper Topic Selection:


Monday, February 2nd

Election Results Paper: 




Friday, February 13th

Survey Data Analysis Paper Topic Selection:

Monday, February 23rd

Survey Data Analysis Paper: 




Friday, March 6th

Content Analysis Paper Topic Selection:


Monday, March 23rd


Content Analysis Paper: 




Friday, April 17th


Revised Paper or Research Design:



Monday, April 27th

ALTERNATIVE ASSIGNMENT: As an alternative to the three short papers, you can choose to complete an original research paper (20-30 pages) on a topic related to campaigns or elections. If you choose this option, you must be working toward a publishable research paper. You must propose a topic by January 26th, complete a literature review for the paper by February 16th, and complete a draft by March 23rd. You must also identify a journal that might publish the paper and regularly consult with me about your progress. If you choose this option, you will be graded on your research paper (70%) and your reading and discussion participation (30%).

TOPIC SCHEDULE
Monday, January 12th 
The Rules and Rituals of American Elections
Monday, January 19th
MLK Day – No Class

Monday, January 26th


Presidential Elections
Monday, February 2nd

Congressional Elections
Monday, February 9th


Voting Behavior
Monday, February 16th

Campaign Effects
Monday, February 23rd

Mobilization & Turnout
Monday, March 2nd


Partisanship & Economic Voting
Monday, March 9th
Spring Break – No Class

Monday, March 16th


Polls, Markets & Prediction Models
Monday, March 23rd


Primary Elections & Political Parties

Monday, March 30th


Electoral Causes of Polarization
Monday, April 6th


Incumbency Advantage, Challenger Entry, and Finance
Monday, April 13th


Campaign Issue Agendas
Monday, April 20th


The Effects of Negativity
Monday, April 27th


Campaign Learning & Democracy
COURSE TEXTS:  The readings include journal articles and books. I will provide links to the journal articles on the course website for you to print at home. You can also come by my office to copy the articles. I will provide copies of some book chapters for you. I have also ordered the following books for the course:

Nelson W. Polsby and Aaron Wildavsky. 2008. Presidential Elections, 12th Edition. Lanham, MD: Rowman & Littlefield Publishers.

Jacobson, Gary C. 2009. The Politics of Congressional Elections, 7th Edition. New York: Pearson Longman.

Lewis-Beck, Michael S., William G. Jacoby, Helmut, and Herbert F. Weisberg. 2008. The American Voter Revisited. Ann Arbor: University of Michigan Press.

Holbrook, Thomas M. 1996. Do Campaigns Matter? Thousand Oaks, CA: Sage.

Marty Cohen, David Karol, Hans Noel, and John Zaller. 2008. The Party Decides: Presidential Nominations Before and After Reform. Chicago: University of Chicago Press.

Ted Brader. 2005. Campaigning for Hearts and Minds: How Emotional Appeals in Political Ads Work. Chicago: University of Chicago Press.

If you choose not to purchase these books, you will be required to check out, borrow, or copy the relevant chapters.

RESEARCH WORKSHOPS:  

Election Results Analysis:




Monday, February 2nd


Survey Data Analysis:





Monday, February 23rd

Content Analysis:





Monday, March 23rd


Content Analysis Practice: 




Monday, March 30th


Revision & Resubmission:




Monday, April 20th

READINGS
Monday, January 12th - The Rules and Rituals of American Elections

No Assigned Readings
Monday, January 26th
 - Presidential Elections

Nelson W. Polsby and Aaron Wildavsky. 2008. Presidential Elections, 12th Edition. Lanham, MD: Rowman & Littlefield Publishers. Pg. 5-218.
Monday, February 2nd – Congressional Elections

Jacobson, Gary C. 2009. The Politics of Congressional Elections, 7th Edition. New York: Pearson Longman. Pg. 5-220.
Monday, February 9th
 - Voting Behavior

Lewis-Beck, Michael S., William G. Jacoby, Helmut, and Herbert F. Weisberg. 2008. The American Voter Revisited. Ann Arbor: University of Michigan Press. Selected Chapters.

Monday, February 16th – Campaign Effects

Holbrook, Thomas M. 1996. Do Campaigns Matter? Thousand Oaks, CA: Sage. Selected Chapters.

Campbell, James E. 2001. “When Have Presidential Campaigns Decided Election Outcomes?” American Politics Research 29(5): 437-460.

Iyengar, Shanto and Adam F. Simon. 2000. “New Perspectives and Evidence on Political Communication and Campaign Effects.” Annual Review of Psychology 51: 149-169.

Monday, February 23rd – Mobilization and Turnout

Holbrook, Thomas M. and Scott D. McClurg. 2005. “The Mobilization of Core Supporters: Campaigns, Turnout, and Electoral Composition in United States Presidential Elections.” American Journal of Political Science 49(4): 689-703.

Bergan, Daniel E., Gerber, Alan S., Donald P. Green, and Costas Panagopoulos. 2005. “Grassroots Mobilization and Voter Turnout in 2004.” Public Opinion Quarterly 69(5): 760-777.
Fowler, James H. and Christopher T. Dawes. 2008. “Two Genes Predict Voter Turnout.” Journal of Politics 70(3): 579-594.

Rosenstone, Steven J. and John Mark Hansen. 1993. Mobilization, Participation, and Democracy in America. New York: Macmillan Publishing Company. Selected Chapters.

Monday, March 2nd – Partisanship & Economic Voting

Bartels, Larry M. 2000. “Partisanship and Voting Behavior, 1952-1996.” American Journal of Political Science 44(1): 35-50.
Johnston, Richard. 2006. “Party Identification: Unmoved Mover or Sum of Preferences?”

Annual Review of Political Science 9: 329-351.

Basinger, Scott J. and Howard Lavine. 2005. “Ambivalence, Information, and Electoral Choice.” American Political Science Review. 99(2): 169-184.

Godbout, Jean-Francios and Eric Belanger. “Economic Voting and Political Sophistication in the United States: A Reassessment.” Political Research Quarterly 60(3): 541-554.

Lewis-Beck, Michael S. and Mary Stegmaier. 2000. “Economic Determinants of Electoral Outcomes.” Annual Review of Political Science 3: 183-219.

Monday, March 16th – Polls, Markets & Prediction Models

Kou, S. G. and Michael E. Sobel. 2004. “Forecasting the Vote: A Theoretical Comparison of Election Markets and Public Opinion Polls.” Political Analysis 12(3): 277-295.

Erikson, Robert S. and Christopher Wlezien. 2008. “Are Political Markets Really Superior to Polls as Election Predictors?” Public Opinion Quarterly 72(2): 190-215.

Abramowitz, Alan I. 2008. “Forecasting the 2008 Presidential Election with the Time-for-Change Model.” PS: Political Science & Politics 691-695.  
Cuzan, Alfred G. and Charles M. Bundrick. 2008. “Forecasting the 2008 Presidential Election: A Challenge for the Fiscal Model.” PS: Political Science & Politics 717-722.
Monday, March 23rd - Primary Elections & Political Parties
Marty Cohen, David Karol, Hans Noel, and John Zaller. 2008. The Party Decides: Presidential Nominations Before and After Reform. Chicago: University of Chicago Press. Selected Chapters.
Steger, Wayne P. 2008. “Interparty Differences in Elite Support for Presidential Nomination Candidates.” American Politics Research 36(5): 724-749.

Hogan, Robert E. 2003. “The Effects of Primary Divisiveness on General Election Outcomes in State Legislative Elections.” American Politics Research 31(1): 27-47.

Monday, March 30th - Electoral Causes of Polarization
Layman, Geoffrey C., Thomas M. Carsey, Juliana Menasce Horowitz. 2006. “Party Polarization in American Politics: Characteristics, Causes, and Consequences.” Annual Review of Political Science 9: 83-110.

McCarty, Nolan, Keith T. Poole, and Howard Rosenthal. 2006. Polarized America: The Dance of Ideology and Riches. Cambridge: MIT Press. Selected Chapters.

Ensley, Michael J. 2007. “Candidate Divergence, Ideology, and Vote Choice in U.S. Senate Elections.” American Politics Research 35(1): 103-122.

Abramowitz, Alan I. 2006. “Incumbency, Redistricting, and the Decline of Competition in U.S. House Elections.” Journal of Politics 68(1): 75-88.

Gulati, Girish J. 2004. “Revisiting the Link Between Electoral Competition and Policy Extremism in the U.S. Congress.” American Politics Research 32(5): 495-520.

Monday, April 6th - Incumbency Advantage, Challenger Entry, and Finance
Benoit, Kenneth and Michael Marsh. 2008. “The Campaign Value of Incumbency: A New Solution to the Puzzle of Less Effective Incumbent Spending.” American Journal of Political Science 52(4): 874-890.

Hamm, Keith E. 2008. “Campaign Finance Laws and Candidacy Decisions in State Legislative Elections.” Political Research Quarterly 61(3): 458-467.

Lazarus, Jeffrey. 2008. “Incumbent Vulnerability and Challenger Entry in Statewide Elections.” American Politics Research 36(1): 108-129.

Moon, Joojin. 2006. “The Paradox of Less Effective Incumbent Spending: Theory and Tests.” British Journal of Political Science 36, 705-721.

Monday, April 13th - Campaign Issue Agendas
Sigelman, Lee and Emmett H. Buell, Jr. 2004. “Avoidance or Engagement? Issue Convergence in U.S. Presidential Campaigns, 1960-2000. American Journal of Political Science 48(4): 650-661.

Sulkin, Tracy and Jillian Evans. 2006. “Dynamics of Diffusion: Aggregate Patterns in Campaign Agendas.” American Politics Research 34(4): 505-534.

Schaffner, Brian F. 2005. “Priming Gender: Campaigning on Women’s Issues in U.S. Senate Elections.” American Journal of Political Science 49(4): 803-817.

Hayes, Danny. 2008. “Does the Messenger Matter? Candidate-Media Agenda Convergence and Its Effects on Voter Issue Salience.” Political Research Quarterly 61(1): 134-146.

Sides, John. 2007. “The Consequences of Campaign Agendas.” American Politics Research 35(4): 465-488.

Monday, April 20th – The Effects of Negativity
Ted Brader. 2005. Campaigning for Hearts and Minds: How Emotional Appeals in Political Ads Work. Chicago: University of Chicago Press. Selected Chapters.

Lau, Richard R, Lee Sigelman, Caroline Heldman, Paul Babbitt. 1999. “The Effects of Negative Political Advertisements: A Meta-analytic Assessment.” American Political Science Review 93(4): 851-876. 

Fridkin, Kim Leslie and Patrick J. Kenney. 2004. “Do Negative Messages Work? The Impact of Negativity on Citizens’ Evaluations of Candidates.” American Politics Research 32(5): 570-605.
Monday, April 27th - Campaign Learning & Democracy
Kam, Cindy D. 2006. “Political Campaigns and Open-Minded Thinking.” Journal of Politics 68(4): 931-945. 

Freedman, Paul, Michael Franz, and Kenneth Goldstein. 2004. “Campaign Advertising and Democratic Citizenship.” American Journal of Political Science 48(4): 723-741.

Sides, John, Keena Lipsitz, Matt Grossmann, and Christine Trost. 2005. “What Voters Want From Political Campaign Communication.” Political Communication 22(3): 337-354.

Craig, Stephen C., James G. Kane, and Jason Gainous. 2005. “Issue-Related Learning in a Gubernatorial Campaign: A Panel Study.” Political Communication 22: 483-503.

PAPER ASSIGNMENT INSTRUCTIONS

For all paper assignments, you should turn in 6 pages of double-spaced text in 12-point font along with a list of references and any graphs or charts. You are only required to report descriptive statistics but you can use multivariate analysis to investigate relationships. For each paper, you should propose and test one or more hypotheses (use a descriptive rather than a causal hypothesis) that relates to a topic of interest to you. If no question comes to mind, I recommend that you investigate one of the questions that I propose below.

Assignment 1: Election Results Paper

Report and discuss the findings of your analysis of U.S. election results. Possible questions include:

1. Are geographic voting patterns within Michigan and Ohio in Presidential elections consistent over the past 20 years?

2. Are regions with more recent migrants voting differently than other regions?

3. Are Presidential primary election results related to general election results?

4. Are the voting patterns of northern cities and their suburbs converging or diverging? 

Assignment 2: Survey Data Analysis Paper

Report and discuss the results of an analysis of public opinion survey data on U.S. elections. I recommend that you use the National Election Studies or General Social Survey data that you can analyze online at sda.berkeley.edu. Possible questions include:

1. Have Catholic voting patterns remained consistent over time? Have changes occurred among particular ethnic or geographic groups within this religious group?

2. Which types of occupations tend to vote the most Republican and Democratic?

3. Which issue opinions are least associated with partisanship?

4. What types of women vote Republican? 

Assignment 3: Content Analysis Paper

Report and discuss the results of a content analysis of news coverage or advertising in U.S. elections. Possible questions include:

1. Does policy issue coverage in newspapers follow or precede candidate press releases on those same issues?

2. Did female reporters cover Sarah Palin more positively than male reporters?

3. Do the nightly network newscasts cover the same election-related stories that appear on the New York Times cover page each day?

4. Which issues were covered most frequently in recent Presidential campaign ads?

Paper Assignment Structure:

You can follow any structure for these papers. Here is one common and acceptable structure:

Introduction: What is your research question and why should we care about the answer?

Literature Review: What research have we covered in class that is relevant to your question?

Theory and Hypothesis: What did you expect to find and why?

Method: What did you do? What problems did you encounter and how did you attempt to solve them?

Results: What did you find? Were your hypotheses correct? Provide your quantitative results and any qualitative information that helps explain your results. 

Discussion: What is the significance of your results? How widely do you think they are applicable? 

Conclusion: Do your results challenge or extend the research findings that you discussed? What would you do to provide additional tests of your hypotheses? What can we conclude from your analysis?

This is not a mandatory structure for any of the papers.

